
A.S. Watson (ASW) International Buying has developed an innovative

concept named "Process for New" to test new brands and ranges that

have good business across the Group.

New concepts and new ranges are initially put in eight-week trials in

Superdrug UK, Kruidvat Netherlands, Watsons Taiwan, Watsons Hong

Kong and Watsons Singapore that lead to full-scale launch.

"Process for New" has already started with two new brands introduced

in our trial stores in May 2007 – Yes to Carrots and Zoom Eyeworks.

Please send your ideas or information regarding high potential brands

to ASW International Buying any time to Simon Choi, Exclusive Brands

Manager at SimonChoi@asw.com.hk
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A delicious new way to feed your skin! Combining the wholesome

goodness of carrots and dead-sea mud, this paraben-free range

encompasses 16 products for your skin, hair and body for men and

women. Retail prices range from US$8 to US$17.

Stylish and innovative reading glasses for men and women.

Retail prices range from US$10 to US$25.

EYEWORKS
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Watsons Thailand hosted its eighth glamorous Health & Beauty Awards

in March.

More than 100 suppliers received awards for their excellent sales

performance and were thanked by General Manager, Toby Anderson

(top photo, 5th left). The Best of the Best Award went to "Olay Total

Effect Plus" for the third-time.

Partygoers had an enjoyable night of entertainment from a famous

actor, actress and the Sincharoen Band (photo below).

A n d  t h e

goes to…

joy
Watsons Singapore celebrated its 19th anniversary with a three-week

"Great Buy" event in March that shared the joy with customers by

offering unbelievable discounts with S$19 bundle packs of cosmetics

and toiletries.

Customers were also invited to participate in weekly road-shows and

rewarded with the chance to chat, take photographs and play games

with Fann Wong (top photo, right), one of Singapore's finest artistes

who gained fame in Hollywood.

Customers share

anniversary
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To provide a one-stop-shopping experience to customers during March

to May, FORTRESS partnered with the famous digital electronics brand

Samsung to organise several free seminars on "New AV experience at

Home" and "Make your own quality AV lives".

Attendees learned the latest trends in TV development, how to select

TV and AV products and how to maintain them.

To echo the good response from customers who were delighted to

receive lots of useful information in such a convenient way, seminars

on "Apple Inspires Your Life" were held during June for the Mac fans,

to talk about Mac applications.

Topical

from FORTRESS

A taste for

excellence
In February, Watson's Wine Cellar (WWC) held the Intermediate level

training course of the "Wine and Spirit Education Trust" (WSET) for

18 staff from Head Office, stores and the Wholesale division. WSET is

a leading wine education institution providing internationally recognised

qualifications.

The examination results are uplifting! Nine staff passed with "Distinction"

and seven with "Merit", putting WWC employees in the top 10% of

WSET graduates worldwide.

WWC held a casual award ceremony on 17 March to show its

appreciation to the staff.
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S t o r e  O p e n i n g s  ( M a r c h  t o  M a y  2 0 0 7 )

Hong Kong

– Supermarket

• Fisherman's Wharf, Hunghom

• Ma Tau Chung

– Superstore

• Metro Town, Tseung Kwan O

Hong Kong

• Festival Walk, Kowloon Tong

• Metro Town, Tseung Kwan O

Mainland China

• New Century Shopping Plaza, Handan

• New Chaoyang Shopping Center,
Langfang

• Fu Gui Yuan Plaza, Beijing

• Shishi Dehui Plaza, Fujian

• Jingzhu Plaza, Hengyang

• City Plaza, Guangzhou

• Ruijing, Xiamen

• Dahua, Shanghai

• Hongyi, Shanghai

• Remin Road, Shanghai

• Ruihong, Shanghai

• Zhongnan, Wuhan

• Gongmao, Wuhan

• Chenghuang, Ningbo

France

• Avenue Victor Hugo, Paris

• Tours Nationale, Tours

Hong Kong

• Amazing Grace

• Bags Unlimited

• Calvin Klein Jeans

• FORTRESS

• Scent & Beauty

Ireland

• Tallaght, Dublin

• Liffey Valley, Dublin

Belgium

• Wapenplein 18 – 8400 Oostende
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Openings

Hungary

• Budapest

• Szeged V

• Sárvár

Poland

• Korfantego 12, Radlin

• Ko ciuszki 34, Zgorzelec

 • Wybickiego 21-23, Grudzi dz

• Plac Niepodleg o ci 20/7, Grajewo

• Raciborska 16, Plaza, Rybnik Plaza

• Kili skiego 3, My lenice

• Sienkiewicza 2, Plaza, Sosonowiec Plaza

• Plac Grunwaldzki 22, Pasa   Grunwaldzki,
Wroc aw

• Lubelska 31, Kraków

• Powsta ców l skich 2-4, Arkady
Wroc awskie, Wrochów

  • Sikorskiego 11, Sulechów

• Wielkokacka 2, Centrum Rodzinne
"Witawa", Gdynia

 • Plac Wary skiego, Ostrów Mazowiecka

• 11 Listopada 11, J drzejów

• Plaza, ul. Lipowa i Obro ców Pokoju,
Lublin Plaza

The Netherlands

• Runde ZZ 111, Emmer-Compascuum

• Leonardo Da Vinciplein 5, Haarlem

• Tarwellaan 78, Eindhoven

• Draaiweg 61, Utrecht

Belgium

• Onze Lieve Vrouw Plein 26, Kruibeke

(March to May 2007)
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